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2018-2020

§ 17 Countries - 17 Partners - 1 Project

By 2020 consumers and the corporate 

sector in Europe are taking 

responsibility by choosing sustainable 

seafood as active contributors to 

Sustainable Development Goals and 

to climate change mitigation and 

adaptation.
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agreement with statements concerning sust. seafood, 1st wave, focus on corporates

 I t is important that markets, supermarkets and restaurants make sure they offer sustainable seafood.

For me, sustainable seafood is the best choice to buy, if it  is available and easy to recognize.

I am ready to pay more for sustainable seafood

Buying seafood, its easy for me to find out if the offered seafood is sustainable or not.

I don’t know where to buy sustainable seafood.

Closed question, multiple answers:
Thinking of seafood, how much do you agree or disagree 
with the following statements? 



12



13



14



15



16



17



18



19



20



• to source from overfished stocks

• to source from fisheries with destructive gear

• to source from IUU fisheries

• to source from aquaculture productions with unsustainable practices with

negative effects on human wellbeing and habitats

• etc…
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WWF works with the fishing industry and other
businesses, to safeguard marine wildlife, the

natural environment and the livelihoods of people
who depend on the oceans for their well-being.



ü Collection and annual analysis of the current fish assortment in terms of products from sustainable 
sources on the basis of internationally recognized criteria and scientific expertise

ü Joint development of a prioritized, stepwise action plan with clear objectives and timetable

ü Support of buying department in the implementation of sustainable procurement policy

ü Continuous advise by fish experts of WWF
(Experts in Country XXX together with the global WWF Seafood network)
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§ get clear & scientifically solid recommendation

§ know all the hard facts on overfishing

§ understand the interdependencies with developing 

countries
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Consumers….





“You may never know what results come of 
your action, but if you do nothing there will be 
no result ”

Mahatma Gandhi
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Thank You!


