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Why are we here today?



Because we have limited ressources



33% of glohal fishstocks OVERFISHED

6 0% of global fishstocks FISHED TO CAPACITY

7% of global fishstocks UNDERFISHED




Expansion of Overfishing




800 Mio. people depend on fish
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3.2 million tons 2.5 million tons

from developing countries from developed countries
China, Peru, Vietnam ... Norway, USA, Iceland ...




Industrial fishing fleets Small-scale fisheries

1 0 % of global fisheries employees g 0 % of global fisheries employees

1 jOh per 100 tons of fish 40 jOhS per 100 tons of fish
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Fish Forward - Responsible Seafood Consumption for the
Benefit of People, Oceans and Climate

= 17 Countries - 17 Partners - 1 Project

By 2020 consumers and the corporate
sector in Europe are taking

responsibility by choosing sustainable
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seafood as active contributors to
Sustainable Development Goals and

to climate change mitigation and

adaptation.
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Opl nlOn pOII (Fish Forward 1 countries)

100%

agreement with statements concerning sust. searood, 1st wave, focus on corporates
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m |tisimportant that markets, supermarkets and restaurants make sure they offer sustainable seafood.

m For me, sustainable seafood is the best choice to buy, if it is available and easy to recognize. Closed question, multiple answers:
Thinking of seafood, how much do you agree or disagree
m | am ready to pay more for sustainable seafood with the following statements?

Buying seafood, its easy for me to find out if the offered seafood is sustainable or not.

m | don't know where to buy sustainable seafood.



What we want to achieve!



Improve consumer understanding of
sustainable seafood



Motivate and advice the retail sector to
source sustainable and responsible
seafood products



Create empathy for fishermen and their
families in developing countries and in
Europe
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Promote policies and guidelines
supporting legal, sustainable and
responsible production of seafood
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_-Species name

e.g. Cape hake (Merluccius Capensis)

Fishing method

e.g. Botton set longlines

“Fishing area

e.g. South East Atlantic

For full information and seafood labelling exceptions, see: http://bit.ly/110Mph0 (Guide to the EU’s seafood consumer labels)
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to source from overfished stocks

to source from fisheries with destructive gear _&
to source from IUU fisheries m

to source from aquaculture productions with unsustainable practices with

negative effects on human wellbeing and habitats (i”‘
= 4

etc...



The solutions are already there



WWF Retailer Cooperations

WWESWorkSswithsthesfishinghindustysancd other;
pusinesses; oy sareguardmarinewildliresthe

naturalifenvironmentianditheNivelihoodsiorpeopie

Whordependionitheroceansiortheinwell=heing:




Procedure

Collection and annual analysis of the current fish assortment in terms of products from sustainable
sources on the basis of internationally recognized criteria and scientific expertise

Joint development of a prioritized, stepwise action plan with clear objectives and timetable
Support of buying department in the implementation of sustainable procurement policy

Continuous advise by fish experts of WWF
(Experts in Country XXX together with the global WWF Seafood network)



25

Retailer Example from Austrian Market

Scoring 2012-2018 (in %)




Communication

SPAR-ENGAGEMENT

IregeiSicte limchalarg

VERSPRECHEN GEHALTEN, ZIELE ERREICHT:

Oko-Fische von SPAR!

Mét der Umsetzung der

Fischeinkoufsstrategie trogen SPAR

und der baimische ,World Wide Fend for Natere™ (WWF) jetzt gonz
wesentlich zem Schutz der Artenvielfalt in vaseren Seen vad Meeren bei!

Es sind rend acht Kilogrgmm Fach,
die bos Herr und Frau Osterroicher
jedes Jahr aul dcm Teller landen. Ob
tefigekihie. frisch oder in Dose wnd
Ghas smpeboten: Die kostbarom Leo-
bessemitiel sus den Ticfes der Owcane
odcr auch der heimischen Seen sind
cin gbenso boliobtos, viglsoitiges wnd
wertvolles Lebensmatiel. Dock Fisch
hat micht ner hieroalande cine immer
Ber werdende Bodeutung, = vicken
Andcrn dieser Well sind & wander-
samen Wasserbewohner die wichogs

Erfolgreiche Partnerschatt fir die
Scherwng wertvoller Fischbesttede

te Erndbrungsquelle. Doch diese st
bodrobe. Uber 85 Procest umscrer
Meere sind bereits Oberflscht oder bis
an ibee Gresces befoachit™, sicllt An-
drea Johanides, Geschifsfihrera des
WWF Osterrewch fest, Doch die bet
mische Naturschitocrim bt voll des
Lobes fir &ic roaweilleoie Ledensmic-
telkete: SPAR simmit auf diesem
Sckior cine mternationale Voerciter-
rolle cin usd Eosr dca Verspre-
chen anch komkrete gute Umwele-Ta
tem folgen™,

Und msdehlich leistet SPAR hier

Plonierarbeit: Schom selt 2005 wird o

e nachhaltige Fracheinkasfgaolitik
verfolgr. Mehir soch: Fss Jahr 200 1 hae
SPAR iv Engagement im Rahmen
der Koop mit der re r-
ten Naturschulrzonganisation rald
Wide Fund for Nature (WWEF) Osser

reich insersdviert snd sich - mit Us-
terstbtzueg chen doser Umweltorgs-
nisation « ur Umsaelhang des pesan

tem Fischsortiments sl Prodekic aus
nachhaltiges Fasg verp@ichict. Jetst
siellen sich &ie ersien Erfolge dicser
vorbildichen Initiacive om: Simtliche
£ amgebotescn Fischarton and auch
die Mecresfirichie der SPAR Eiges

marken - voo S-BUDGET bis SPAR
PREMIUM - wurden sach dom bo-
wihren  WWF Ampelsysicr
LrOn* oder peib™ bewerset

finden sach bei des Eigeamarken dber-
haupe keine Foche mohr in den Regs
len, die vom Awsssterben bodrode sind
usd von nicht regntricrien Flotten go-
fmpen werdes. SPAR-Voesisad Dr.
Gerhard Dresed szolx JIm Bercich der
Egenmarken bicten wir als Erde im
Toncrreichichen Handel xu 100 Pro
zent veranowortmgsvollen  Fisch,
Beim roalichen Soctiment sind ox sur
noch 15 Proveat, & vom WWF als

Jot” cingessalt woeden sad. Hoer ar
boiten wir aber mit dos Markenasti-
kelversiellers intensiv an der Umisicl-
lemg. »m anch hier von derxen 85 Pro
sent grim’ oder gelb’ cingostufien
Produbsen sul 100 Prosent zu koss-
men™

Das boge hrte Sieged des Maring Ste-
wardship Council (MSCO) parsstion
rgens die nachhaltige Herkunit
von wildgefangenen Fischon wef I'ro-
dukipackenges - und cammalig bei IN-
TERSPAR - auch an den Frischfisch
Macken, Dames kane jodor Frischfisch
vom Fang bis zum Verksafl corichver-
folgt und bontredliert werden. Ab so
fort kdanen Komumenten erstmals in
Osterrench amh amchhaliy pefange-
pen Frischiisch ass dem Moer sul o
non Blick als &ko™ erkonnen, Neben
dor strengen und regelmiBig sereng
hoatrolicrien MSC Zenifizierang
wird bel INTERSPAR asch Fisch aus
heimischen Gewloacrn immer mchr
forciert. Mic der Regonalitiitsofensd
ve Voo dahoam d&as Beste™ erhaloen

Noch mefwr Bio-Fisch ous Osterreick
Aagebot wird immer mebr susgebost

Kuaden sech lokale Schuppescicor-
Schmankerl, wie etwa die wunderbar
whmeckenden Fuchlsee-Forclien
oder Bodensee Folchen. Alles pure
Notor gus glasklaren Helmatseen!
Die Okogionire von SPAR sctoen
also Bei ihrer Einkasfipolitik cimer-

sty e s anerkannieste Siogel fMir
Wikdlaeg-Fische, dun begchrie Masc
MSC-Sicgel, andererscins wind aber
auch das rertifororte Hio-Soctiment ~
M Zuchifische -~ hisfend augeboat.
Mehr als 13 scve Bio- Produkie, wic
28 der SPAR Naturtpur Bo-Saib-
ling, dic SPAR Natur®par Bio-Lachs-

fikets oder die cinzigartige gerfischerte
Kimiscr Bio-Bachforelk, hubcn i
ktzien Jabr des nachbhaltige Fisch
Soctiment erglnet,

Ben Tnchaenios vou A8 vad WY

ot = wwter www.sper ol /1echensetsen.
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MSC-Certification of fresh fish counters




Sustainable Products
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Policy Work

C (Austria)

March 21, 2017
ATTN: Heads of Delegation to I0TC, IATTC, ICCAT and WCPFC

Dear Delegates,

This letter is submitted on behalf of the undersigned companies, non-governmental
organizations and fishing industry associations, all of whom recognise that the sustainability of
tuna stocks is integral to businesses and livelihoods, as well as the health of the marine
environment.

Our companies represent major seafood buyers that source seafood products from a diverse,
international supply network. Our non-governmental organizations work in more than 100
countries and engage suppliers and provide advice to retailers, buyers and food service sectors
regarding improvements in tuna sustainability. Our fishing industry associations represent a
variety of gear types, including purse seine, longline, troll, pole and line and handline vessels
active in tuna fisheries worldwide.

Your government serves as an important leader as a member of one or more of the four
regional fisheries management organizations (RFMOs) charged with managing the world's
tropical tuna fisheries throughout their range. We are writing to bring to your attention our
views on the development of harvest strategies and the need for strengthened monitoring,
control and surveillance tools, such as 100% observer coverage for purse seine vessels in those
RFMOs that do not yet require it and at- sea transshipment activities and monitoring and
management of fish aggregating devices (FADs) — pressing issues that we believe are
fundamental to sustainable fisheries management - and those that necessitate immediate
action by all tuna RFMOs.

We recognize that certain tuna RFMOs have made some initial progress in recent years to
develop harvest strategies, including through the establishment of interim target and limit
reference points, management objectives, rebuilding time frames for overfished stocks, and
conducting management strategy evaluations. In addition, we observe that some RFMOs, such
as the IATTC and WCPFC, already have 100% observer coverage for large scale purse seine
vessels. All four tuna RFMOs require at least 5% observer coverage on longline and other types
of vessels, and some RFMOs are actively developing standards for electronic reporting and
monitoring. Finally, we note that all tuna RFMOs collect some data on FADs and have had
working groups consider data needs and management options.

However, we wish to underscore that while this initial progress is positive, we urge accelerated
action at this year's RFMO meetings to:



Fish Forward online seafood guides
Consumers....

= get clear & scientifically solid recommendation

= know all the hard facts on overfishing

SKIPJACK

Katsuwonus pelamis

= understand the interdependencies with developing e

wildcaught

West Pacific FAO 61, 71, 77, 81

n
CO u ntrl eS Handlines and Pole and lines, Purse

seine without fish aggregating
device (FAD)

Western Pacific FAO 61, 71, 77, 81
Gillnets

East Atlantic FAO 27, 34, 47, East
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visit www.fishforward.eu
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SUSTAINABLE SEAFOOD IS GOOD FOR ...




“You may never know what results come of
your action, but if you do nothing there will be
no result”

Mahatma Gandhi






Thank You!
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