THE RISE OF THE
CONSCIOUS CONSUMER

Concerns for our ocean are driving a new wave of consumer activism, new
research for the Marine Stewardship Council (MSC) reveals. Canadian
shoppers are increasingly ‘voting with their forks’ for sustainable seafood.
The study was conducted in early 2020 by GlobeScan, an independent
research and strategy consultancy. It is one of the largest global surveys of
seafood consumers, involving more than 20,000 people across 23 countries.
More than 2,000 Canadians were surveyed.
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The Marine Stewardship Council (MSC) is a global, science-based nonprofit on a mission to end overfishing. This survey was conducted by independent research

and strategy consultancy, GlobeScan, on behalf of the MSC. Fieldwork in Canada was conducted between Jan 31 and Mar 17 2020.
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