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SPONSORED BY COLES - BEST SUSTAINABLE SEAFOOD SUPERMARKET

Partnering for change

The MSC was able to leverage a 90%
discount due to its non-profit status and
Coles supported financially, with content,
branding and in-store activation.
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BEST SUST AINABLE
SEAFOOD SUPERMARKET
2017-2020

Digital cookbook

The MSC launched a digital cookbook full of
healthy ocean recipes. Coles provided three
recipes in collaboration with celebrity chefs which
were amplified through paid digital ads.

epeTAMABRLD SIAF000
PPN 1072620

ST

In-store activation

Coles ran in-store radio advertising which
acted as a prompt for those who had seen
the advertising, positioned in proximity to
Coles supermarkets.




WATCH THE FULL 30 SECOND TV AD

Look for the blue flsh tl}ck
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BROWSE THE DIGITAL COOKBOOK



https://youtu.be/xRvLhT1ulQk
https://stories.msc.org/en-au/fishforevercookbook



